YUELKIFHJKLPOIYEBDGTERFTPLKAHTGDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAK
0101010101010101010100000000111010101011101010101010101010101010101010100000111110001111
FGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAWQNAZXCVMKDLSYHDYDNOPRFTAKALPOIYEBDGTERFTPLKAHTGD
CSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAVMKDLSYHDYDNOPRFTAKAAWQNAZXCVMKDLS
DYDNOPRFTAKATDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKASERAWQNAZXCVMKDLSYHDYDNOP
TAKAGTERFTPLKAHTGDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAAABNDHYUELKIFHIJK
OIYEBDGTERFTPLKAFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKABDGTERFTPLKAHTGDRECSGTDJKSYBAHIJDFG
RAWQNAZXCVMKDLSYHDYDNOPRFTAKAWQNAZXCVMKDLSYHDYDNOPRFTAKALPOIYEBDGTERFTPLKAHTGDRECS
TDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAVMKDLSYHDYDNOPRFTAKAAWQNAZXCVMKDLSYHD
NOPRFTAKAABNDHYUELKIFHJKLPOIYEBDGTERFTPLKAHTGDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHD
NOPRFTAKAPOIYEBDGTERFTPLKAHTGDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAELKIF
KLPOIYEBDGTERFTPLKAHTGDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAELKIFHJKLPOI
DGTERFTPLKAHTGDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAFHJKLPOIYEBDGTERFTPL
HTGDRECSGTDJKSYBAHIJDF OIYEBDGTERFTPLKAHTG
CSGTDJKABNDHYUELKIFHJKLPOIYEBDGTERFTPLKAHTGDRECSGTDJKSYBAHJDFGSERAWAQN KDLSYHDYDN
HTGDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKABDGTERFTPLKAHTGDRECSGTDJKSYBAH
FGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAWQNAZXCVMKDLSYHDYDNOPRFTAKALPOIYEBDGTERFTPLKAHTGD

CSGTDYKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAVMKDLSYHDYDNOPRFTAKAAWQNAZXCVMKDLS
DYDNOP TAKATDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKASERAWQNAZXCVMKDLSYHDYDNOP

TAKAGTERF LKAHTGDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAAABNDHYUELKIFHIJK

OIYEBDQTERFTRLKAFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKABDGTERFTPLKAHTGDRECSGTDJKSYBAHIJDFG
.
RAWQNAZXCVMKDESYHDYDNOPRFTAKAWQNAZXCVMKDLSYHDYDNOPRFTAKALPOIYEBDGTERFTPLKAHTGDRECS

TDJKSYBAHY GSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAVMKDLSYHDYDNOPRFTAKAAWQNAZXCVMKDLSYHD

KLPOIYEBWWGTERFTPLKWA GDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKA TKLP-OI

ERFTPL\RMAHTGDRECSG YBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAK POl YEBDGTERFTPL

HTGBRECSGTDIMNSYBAHJDFGSER QNAZXCVMKDLSYHDYDNOPRFTAKA JKLPO BDOGTERFTPLKAHTGDRECSGT

i.\



roduct, a service, a soclal institution
or a person, I1s the quantitative ana
qualitative result of all their
communications.

The branding | mage of an enterprise, a
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O 2 b U | [d I n g a [l C e 2Thi5 branding manual is a guide for all those who use,

promote and implement the ALICE2 brand.




O 3 a l I C e 2 I m a g eWe have created a new logo to revitalise the brand and

communicate our status, subject and personality. The new branding image is inspired by the optical fibre links
and globalisation, reflecting our service's personality and sophistication. We are developing a new outlook in
order to project a similar style in all our communications. It is distinctive, in systems that are similar to it, but it
does say we are specialists.

ALICE 2 Brand

ICR2

based on the América Latina Interconectada Con Europa
Republika

typography. |

Symbol ALICE 2 logo ALICE meaning (América
Latina Interconectada Con

Europa - Latin America

Interconnected to Europe)
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O ZI' lO g OThe new ALICEZ identity must be always reproduced in the correct forms and colours; the
logo is based on the Republika typography.

alicez %— —

Ameérica Latina Interconectada Con Europa Pantone 877C Pantone 877C
Process colours Process colours
63% Cyan 63% Cyan
54% Magenta 54% Magenta
48% Yellow 48% Yellow
21% Black 21% Black

RGB Value R: 254 G: 158 B: 224 RGB Value R: 254 G: 158 B: 224
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O 5 b la C k a n d Wh Ite lO g OBlack and white brand application in its

positive version.

Logo

Black 100%
Lines
Black at 40%
Map lines
Black at 40%

Ameérica Latina Interconectada Con|Europa

Optical fibres Number 2
Black at 80% black at 60%
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I n Ve rt e d l.O g O In this version of the negative logo the continents’ outline has

been left in a percentage of black to achieve their visibility.

White dotted
logo

White dotted
lines

Map lines
black at 40%
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07 tWO COI.OUF logo Ve rS|On This two colour logo version

must be used when the printing resources are limited and the CMYK colour model cannot be used for printing.

e

atina Interconectada Con|Europa

Globe lines
Pantone Cool Gray 10C at 40%

Map profiles
Pantone Cool Gray 10C

Optical fibres Number 2

Pantone Process Cyan Pantone Process Cyan C
Alice Acronym
Pantone Cool Gray 10 ~ Pantone Process Cyan C

71 ALICE2 Manual de Marca



O 8 g ra p h I C p rO p O rt I O n S The proportions of the elements that

make up the brand must not be altered under any circumstances and it is not allowed to incorporate any other

graphic elements within the defined corporate area.

28X

11X

Ameérica Latina Interconectada Con Europa
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O 9 re S e rve d a re a The brand will be reproduced with a protection white area in

the cases in which it is applied on non-corporate colour backgrounds or on photographic backgrounds which

interfere with its legibility.

2X

1X

1x

=
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1 O m I n I m U m re d U Ct | O n In order to ensure the brand’s clear and

correct reading, a minimum size for reduction has been established. The brand must not be reproduced in a size

smaller than the one indicated under any circumstances.

20 mm 20 mm
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Colour s a component of light that
stimulates the senses. It helps
distinguish a brand and put it on the

map.




1 1 C O rp O ra t e C O I.O U rS The CMYK colour model will be used for the

reproduction of the brand in colour, and Corporate Pantone when its reproduction is in two colours. For the
brand reproduction in CMYK colour model and RGB colour, for internet or for PowerPoint presentations, the
values hereby detailed will be used. These colours must never be changed or altered.

Alice? Gray

Pantone Cool Gray 10

Process Colours

63% Cyan 54% Magenta

48% Yellow 21% Black

RGB Value R: 254 G: 158 B: 224

Alice? Cyan

Pantone Process Cyan C

[ A
Process Colours 100% Cyan
‘ RGB Value R: 254 G: 158 B: 224

‘ América Latina Interconectada Con Europa
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1 2 Sy m b O l C O lO U rS Alice?’ new identity must always be reproduced using

the correct form and colours.

71% 50% 43%
H o
A
100% 31% 78% 100%
cC o C 50 CcC 70 C 100
M 75 M 100 M 28 M 100
Y 100 Y 0 Y O Y 25
€100 K 0 K 0 K 0 K 25
M 0
YK 8 71% 50% 43%
H”
A
100% 31% 78% 100%
C 50 C C 70 C 100
o/ M 0 M 100 M 28 M 100
Y 100 Y O Y O Y 25
K K 0 K 0 K 25
50% 50% 50%
O
70
A A
0% 51% 73% 100%
C 100 cC 0 C 50 C 90
M 0 M 35 M 0 M 30
Y O Y 85 Y 100 Y 95
K 0 K 0 0 K 30
38% 43%
# .
A
0% 49% 100%
C 0 C 70 C 100
M 100 M 28 M 100
Y O Y Y
K 0 K 0 K 25
 Maplines

Pantone Cool Gray 10 C at 50%

Lines
Pantone Cool Gray 10 C at 40%

Process Colours
63% Cyan

54% Magenta
48% Yellow

21% Black

RGB Valu
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Globe and Map Lines
White

White Logo

Optical fipres
CMYK colour model
(see page)

Globe and Map Lines
Black at 40%

13 brand application on corporate
C O l.O U r b a C kg rO U n d S The brand will be applied without its reserved

area only on backgrounds of the two corporate Pantone® and on black backgrounds as illustrated below.

Logo

C 63%
M 54%
Y 48%
K21%

100% Cyan

I
Jalices

América Latina Interconectada Con Erropa

Optical fibres White
CMYK colour model
(see page)

Globe and Map Lines
White

White Logo 100% Cyan

mérica Latina Interconectada Con Eurppa

Optical fibres White
CMYK colour model
(see page)

Globe and Map Lines
Black at 40%

White Logo  100% Cyan

salce

América Latina Interconectada Con Europa

Optical fibres White
CMYK colour model
(see page)
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14 brand application on non
corporate colour backgrounds w..i..

is applied on non-corporate backgrounds whose colours do not match the same colour range of the corporate

colours, such as the use for flags or banners, it will be used without its reserved area as shown below.

Globe Lines Globe Lines
White White

White Logo

White Logo

alices

Latina Inter on Europa

Optical fibres White Optical fibres

Pantone

White White Cool Gray 10C

(o) C 0%

Maps Maps \l\(AODOZO

Pantone Pantone K 80%

Cool Gray 10C at 50% Cool Gray 10C at 50%

C 0% C 0%

M 0% M 0%

Y 0% Y 0%

K 50% K 80%
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15 brand application on grey scale
b a C k g rO U n d S TThe brand is shown in different grey tones in order to demonstrate the

most efficient use of its colour; we have created the diagrams shown on the left. For a black or gray backgrounds

which are darker than 50% black tone, white must be used for the logo together with number 2 in Cyan.

¢érica Latina Interconectada Con Europa

20% Black

30% Black

40% Black

50% Black

i

América Latina Interconec

60% Black

70% Black

80% Black

90% Black
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Typography plays an important role in our new ex-
pression of the brand, particularly in all our com-
munications. Our system incorporates the Din fonts,
which will be used In three different styles - light,
regular and medium — and provide the visual dis-
tinction and differentiation in the emphasis for the
text and the headlines. The Republika font is exact
and modern; It reasserts our brand’'s concepts.
After some time it will be highly recognisable and
will contribute to our brand’s recall.



,I é CO rporate typog raphy The primary typography is Din, a

simple and contemporary style font of high legibility, which together with the brand’s typography provides a

balance and strengthening in the applications of its different styles.

abcdefghijklmnopqgrstuvwxyz123
4567890ABCDEFGHIJKLMNOPQRS
TUVWXYZ! "#$%&" [J*+,. /:;&=>7@[\]
* {I}-AACENOQUAEAEEIT TTOG0OUOU
UTCCEQeB®O™ " AED¥n3Caxg, j«»..
oe" " =OyY/ €otiflt .. Yo

The Din typography will be used in its light, regular and medium styles.
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1/ general use typog FAPNY v e

for both internal and external communications will be adapted to a specific size for publication. These are some of
the general guidelines that will be applied to all situations. The correct size of the components of the brand’s
architecture will be determined by the size of a publication in particular. Titles must always be prominent and set
to the biggest size on the page. Titles are always set on the Din Medium typography. The size of the typography’s
body for the text will be 10pt, which is considered a standard size. Main sizes suggested: cpo 10 for reading text,

cpo 24 for titles used in letter size format.

simply

| dummy text
w1 of the prin-
ting and ty

simply dummy text of the printing and

typesetting industry. Lorem Ipsum has be
industry's standard dummy text ever sinc
1500s, when an unknown printer took a g

Text cpo 10 pt ———

URL cpo 9 pt  ——

Brand Architecture @a’lpe

Latina Int ctada Con Europa

http://alice2.redclara.net
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18 Ca rd Use typog raphy These are some of the general

guidelines that will be applied for cards and bulletins. The correct size of the components of the brand
architecture will be determined by the size of a publication in particular. Titles must always be prominent and set
to the biggest size on the page. Light Din must be used for titles. The size of the typography's body for the text will
be 10 pt, which is considered a standard size.

Main sizes suggested: cpo 10 for reading text, cpo 84 for titles used in letter size format.

Title Din Light typography Title Din Light typography Title Din Light typography
124 pt 84pt/88 pt Interline 84pt/88 pt Interline

Brand Architecture QEIIE'E Qﬂllma

e[| loremipsum loremipsum

24 pt

= llorem dolorsitametco | [SIIEIEINEICe

Text cpo 10 pt

L
a
h
t
h
P

URL cpo 9 pt

Complementary Graphic
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Stationery Is the way In which we

Ta)

bL

siness pa

among othe
thereis a lo
an enterprise, Its culture, its objectives;
there are people with dreams.

‘roduce ourselves to our clients,

"tners and competitors,
- audiences, and behind It

. more, there 1s a project,




19 stationery: letter size paper-..o. ..

Typography: Din Light cpo 8pt for address, number, email and url, in Process Cyan U Corporate colour.
Typography: Din Regular cpo 8pt to indicate telephone, province or state, and in Pantone Cool Gray 10 U or its

equivalent in the CMYK colour model.

WZ‘ ‘WB

RAMBLA REPUBLICA DE MEXICO 6125 |  TELEFONO: (59 82) 604 2222 nfo-alice2@redclara.net
MONTEVIDEO 11400, URUGUAY hitp:i/alice2.redclara.net

35 ‘

24

RAMBLA REPUBLICA DE MEXICO 6125
MONTEVIDEO 11400, URUGUAY

info-info-alice2(dredclara.net
http://alice2.redclara.net

TELEFONO: (59 82) 604 2222

alicez

América Latina Interconectada Con Europa

P4 N
T
P,%SS gﬁf
C

Cotas en mm
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20 bUS|neSS Card A Format: 90mm x 50mm

Post typography: Din Light cpo 5.8 pt, Pantone Process Cyan U corporate colour.

Name: Din Regular cpo 5.8 pt. Pantone Cool Gray 10U (uppercase). Address - street: Din Light cpo 5pt Pantone

Process Cyan U corporate colour. Address - Province or state: Din Regular cpo 5pt Pantone Cool Gray 10U

corporate colour (uppercase). e-mail and url: Din Light cpo 5.8pt Pantone Process Cyan U corporate colour

(lowercase). Colours: Pantone Cool Gray 10U for the card’s background and the application of colours in the CMYK

colour model for the logo.

2,2

RAMBLA

DIRECTOR EJECUTIVO S PUBLICA DE MEXICO 6125 florencio.utreras@redclara.net
A Luelz http://alice2.redclara.net
10.6 FLORENCIO IGNACIO UTRERAS MONTEVIDEO 11400, URUGUAY p://alice2.redclara.ne
TELEFONO: (59 82) 604 2222
2.2

Pap 1)

e AN,

Cooy G"’Y’yg: Proc‘esz g/‘\a/E-
nc
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21 bUSIHeSS Card A] Format: 90mm x 50mm

Post typography: Din Light cpo 5.8 pt, Pantone Process Cyan U corporate colour. Name: Din Regular cpo 5.8 pt.
Pantone Cool Gray 10U (uppercase). Address - street: Din Light cpo 5pt Pantone Process Cyan U corporate

colour. Address - province or state: Din Regular cpo 5 pt. Pantone Cool Gray 10U corporate colour (uppercase).
Email and url: Din Light cpo 5.8. Pantone Process Cyan U corporate colour (lowercase). Colours: Pantone Cool

Gray 10U must be replaced by Pantone 877 C, for the application in texts, as well as in the alice? logo, globe, map

lines.
2,2 29 Optical fibres Alice Logo
ﬂ F Pantone 877C Pantone 877C
Globe Lines
Pantone 877C at 40%
‘ *
Ma p O utlines América Latina Inter Conectada con Edropa
Pantone Cool Gray 10C
DIRECTOR EJECUTIVO Eégﬁgf\CADE VEXICO 0125 florencio.utreras@redclara.net
10.6 FLORENCIO IGNACIO UTRERAS D. MONTEVIDEO 11400, URUGUAY http://alice2.redclara.net
TELEFONO: (59 82) 604 2222
2.2 -

Number 2
Pantone Process Cyan U

— Acronym
Pantone 877C
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/7 american envelope wo v

Typography: Din Light cpo 8pt. for address, number, email and url, in Process Cyan U corporate colour.
Typography: Din Regular cpo 8pt. to indicate telephone, province or state and in Pantone Cool Gray 10 U colour,

or its equivalent in the CMYK colour model

|9 BJB|OPOJ MMM

24 R .
RAMBLA REPUBLICA DE MEXICO 6125 | TELEFONO: (59 82) 604 2222 info-alice2@redclara.net { EIIFE
Amér

MONTEVIDEO 11400, URUGUAY http://alice2.redclara.net
rica Latina Inter Conectada con Europa

Contour line'in mm

P,
"S5
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23 bOOkLet envel.opes Format: A 228 x 324mm, B 258mm x 360mm,

C 279mm x 380mm.

Typography: Din Light cpo 8pt. for address, number, email and url, in Pantone Cyan U Corporate colour.
Typography: Din Regular cpo 8pt. to indicate telephone, province or state and in Pantone Cool Gray 10 U colour or
its equivalent in the CMYK colour model. The two colour brand can be used for this format.

TELEFONO: (59 82] 604 2222

RAMBLA REPUBLICA DE MEXICO 6125
MONTEVIDI 1400 URUGUAY
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fO l.d e r Format: 220mm x 290mm

Typography: Din Light cpo 5.8pt. Pantone Process Cyan U corporate colour. Open format: 440mm x 290mm.
Recommended paper: 300g Gloss coated. Print run: 4/0 colour, bright varnish. Withdrawal print: 0/1 Pantone

Process Cyan C colour, matte varnish.

10,5

http://alice2.redclara.net

Contour lingin-mm
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/0 power point screen .o

Typography: Title Din Regular cpo 32, subtitle Din Light cpo 24 cpo 24pt. Text Din Light cpo 18pt., the use of

volume graphics is recommended.

%

AN
T

la diapo®!
text of the
simply dummY

g =
S
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/0 power point screen ..o

Typography: Title Din Regular cpo 32, subtitle Din Light cpo 24 cpo 24pt. Text Din Light cpo 18pt., the use of

volume graphics is recommended.

RN
S ,
/My

/

Graphic banner

Titl s - i ; : " :

Din cpo 320 Titulo de la diapositiva | Subtitulo de la diapositiva e
Texto de la diapositiva Lorem lpsum is
simply dummy text of the printing and 100

Text typesetting industry. Lorem Ipsum has

Din. cpo 18pt 75

been the industry’s standard dummy

text ever since the 1500s, when an 50

unknown printer took a galley of type

and scrambled it to make a type speci- E

men book. It

2008

2009
2010
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power point screen .. .

Typography: Title Din Regular cpo 32, subtitle Din Light cpo 24 cpo 24pt. Text Din Light cpo 18pt., the use of
volume graphics is recommended.

Title

Din.cpo 32p Titulo de la diapositiva

Subtitle
Din. cpo 24pt

Subtitulo de la diapositiva

Titulo
Texto de la diapositiva Lorem lpsum is
simply dummy text of the printing and
typesetting industry. Lorem Ipsum has '
been the industry’s standard dummy /
gf:_tm 18pt text ever since the 1500s, when an
unknown printer took a galley of type

and scrambled it to make a type speci-
men book. It

Texto de la diapositiva Lorem Ipsum is simply
Descriptive text dummy text of the printing and typesetting .
Din. Cpo 13pt industry. Lorem Ipsum has been the industry’s
standard dummy text ever since the 1500s, when
an unknown printer took a galley of type and
scrambled it to make a type specimen book. It
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YUELKIFHJKLPOIYEBDGTERFTPLKAHTGDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAK

0101010101010101010100000000111010101011101010101010101010101010101010100000111110001111
FGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAWQNAZXCVMKDLSYHDYDNOPRFTAKALPOIYEBDGTERFTPLKAHTGD
CSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAVMKDLSYHDYDNOPRFTAKAAWQNAZXCVMKDLS
DYDNOPRFTAKATDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKASERAWQNAZXCVMKDLSYHDYDNOP
TAKAGTERFTPLKAHTGDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAAABNDHYUELKIFHIJK
OIYEBDGTERFTPLKAFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKABDGTERFTPLKAHTGDRECSGTDJKSYBAHIJDFG
RAWQNAZXCVMKDLSYHDYDNOPRFTAKAWQNAZXCVMKDLSYHDYDNOPRFTAKALPOIYEBDGTERFTPLKAHTGDRECS
TDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAVMKDLSYHDYDNOPRFTAKAAWQNAZXCVMKDLSYHD
NOPRFTAKAABNDHYUELKIFHJKLPOIYEBDGTERFTPLKAHTGDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHD
NOPRFTAKAPOIYEBDGTERFTPLKAHTGDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAELKIF
KLPOIYEBDGTERFTPLKAHTGDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAELKIFHJKLPOI
DGTERFTPLKAHTGDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAFHJKLPOIYEBDGTERFTPL
HTGDRECSGTDJKSYBAHIJDF OIYEBDGTERFTPLKAHTG
CSGTDJKABNDHYUELKIFHJKLPOIYEBDGTERFTPLKAHTGDRECSGTDJKSYBAHJDFGSERAWQN KDLSYHDYDN
HTGDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKABDGTERFTPLKAHTGDRECSGTDJKSYBAH
FGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAWQNAZXCVMKDLSYHDYDNOPRFTAKALPOIYEBDGTERFTPLKAHTGD

CSGTDYKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAVMKDLSYHDYDNOPRFTAKAAWQNAZXCVMKDLS
DYDNOP TAKATDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKASERAWQNAZXCVMKDLSYHDYDNOP
TAKAGTERF LKAHTGDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAAABNDHYUELKIFHIJK
OIYEBI? TERFTRLKAFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKABDGTERFTPLKAHTGDRECSGTDJKSYBAHIJDFG

RAWQNAZXCVMKDESYHDYDNOPRFTAKAWQNAZXCVMKDLSYHDYDNOPRFTAKALPOIYEBDGTERFTPLKAHTGDRECS

TDJKSYBAHY GSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAVMKDLSYHDYDNOPRFTAKAAWQNAZXCVMKDLSYHD

NOPRFTAKAABN YUELKIFHJKLPOIYEBDGTERFTPLKAHTGDIPIXELBAHJDMARKETING+DISENOXCVMKDLSYHDY

OPRFTAKAPOIYEBDGITERFTPLKAHTGDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKAELKLE

POIYEBDGTERFTPLKWA GDRECSGTDJKSYBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAKA FKLPOI

ERFTPL\KMAHTGDRECSG YBAHJDFGSERAWQNAZXCVMKDLSYHDYDNOPRFTAK KLPOIYEBDGTERFTPL

RECSGTDMNSYBAHJDFGSER QNAZXCVMKDLSYHDYDNOPRFTAKA JKLPO BDOGTFERFTPLKAHTGDRECSGT



